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Mr. Taing is the Founder & CEO of Bokksu, a New York and Tokyo-based D2C snack subscription 
and online grocer that delivers authentic Japanese food and lifestyle products to over 100 
countries. Providing Japan’s traditional makers a platform to share their goods with a global 
audience, Bokksu is helping to support, preserve, and promote their craft, while making it easier 
for the rest of the world to discover, buy, and love authentic Japanese goods. During the event, 
Mr. Taing discussed the backstory of how his unconventional and seemingly disconnected career 
journey in his 20s led him to ultimately founding Bokksu at the age of 30. He spoke about what 
it was like in the first few years of Bokksu when he was a solo bootstrapped founder who had to 
scrappily grow and manage a global food business from day one. Mr. Taing also shared honest 
insights into the good and bad of fundraising and how he successfully raised his Series A. To view 
the recording of the event, please visit https://youtu.be/LB9OL1eWomU.      
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